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EXPLORE BIG SKY READERS ARE:

Readers per copy - 5.5 (includes online readership at explorebigsky.com)
Median time spent with an issue - 45 min.
Have read multiple editions of Explore Big Sky - 80%

Affluent and Traveled Event

Median Household Income - $150,000 E:f;‘:;niigtSetirilstsr?ri’crfj;:tegvitrstoh’i”ne
Median Net Worth - $950,000 from athletic races, concertg, rodgos, ’
Median Home Value - $750,000 art shows, charity fund raisers,

Have Vacationed Within the U.S. in the past year - 90% National Park events to business grand
Have Vacationed Overseas in the past year - 60% openings.

Traveled to a National Park within the past year — 80%
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Participate in winter sports like skiing and snowboarding - 70% Every edition of Explore Big Sky is

Participate in summer sports like golf, hiking and biking — 80% available online in digital format.
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